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Today...

1.4 billion users
2015

150 million users
2015

300 million

2015

75 million
2015

Sources: statista.com, United Nations, European Commission

7.2 billion
2013

500 million
2015
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Tips for using Facebook n

- Branding - be consistent

— Update regularly
— Post pictures and videos
- Keep posts short and interesting — use links!

- Ensure coherence and consistency in posts and
across social media platforms



Tips for using Twitter /[

— Branding - be consistent

— Keep to 140 characters - less if possible!

— Shorten URLs (e.g. use ‘Google url shortener’)
— Include pictures and videos

— Use relevant hashtags to be more searchable
— If starting a Tweet with ‘@’, precede by *

- Retweet often as a way to engage

— Send similar Tweets at various times of day



. U Can be chaotic )

Twitter tools
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ECPC & its members

361 MEMBERS
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THANK YOU!
THE FLOOR IS YOURS

Davide Marchi
@davmarchi
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