
the voicefor cancer patients



Better and Stronger Together



ÅGEPACis a non-profit umbrella group, formed in June 2010 by
members of six cancer ǇŀǘƛŜƴǘǎΩorganizations, with a
complementaryrange of expertiseand experiencesrepresentinga
wide-rangeof cancers,but alsoa sharedvision for collectiveaction
to makea differenceandimproveoutcomesfor cancerpatients.

ÅGEPACexists to ensure the needsof people living with cancer in
Spain are met. It is dedicated to improving cancer servicesand
outcomes for cancer patients, promoting education, outreach,
researchandpreventionefforts.

a single ǾƻƛŎŜΣ ǘƘŜ ǇŀǘƛŜƴǘΩǎ ǾƻƛŎŜ 
to communicate with social agents and health systems

What is GEPAC? 



patient associations corporative members departments

Mission 
Represent cancer patients and their relatives interests, 

not only in Spain, but also internationally

Vision 
normalize cancer in society and reduce stigma

Full members contributive members                 



ÁAccessto biomedicalresearchandexcellenceclinic
ÁMulti-skilled qualified professional attendance at reference

centers
Á Increasedinformationandsupportservicesfor patients
ÁConstitutionof nationaltumor registry
ÁEquitableaccessto effectivetreatmentswith no discrimination
ÁOncologicalassessmentbaseduponstandardsof qualitycriteria
ÁEstablishmentof survivorsneedssupportplans
ÁPoliciesthat situate the cancerpatient and their needsat the

centerof oncologicalcareandsupport
ÁDecreasein the isolation that characterizesthe lives of cancer

patientsandtheir families
ÁEncouragecorporate social responsibility from companiesand

institutionsnext to cancerpatients

Manifesto
First document presented to politicians and policy makers 



Main lines of work 
Awareness Research

Education Cooperation





Making GEPAC supportive
of the ECPC Nutrition Survey



Action Plan

ÁWhyis relevant?
ÁWhyandhow canmakea difference?
ÁHowyou, patient, canbe part of the change?

ÁIdentifyingpotentialbarriersto access
ÁPatientsnot usedto ITneedhardcopies
ÁPatientsneedto be guidedto the survey
ÁKeepthe adherenceto the lastquestion



ÁCommunication: what works and how
ÁDesign an action plan for patient engagement
ÁInitial mailing: actual situation, needs, and objectives 
ÁUse every useful resource as dissemination tool
Á1st reminder letter 
Á2nd reminder includes copy of survey link
Á3rd acknowledge participation and reminds objectives 

and the importance of patient engagement

Survey Procedures

Build Motivation



Dissemination



Á Ensure patient perspectives to design 
and improve health services.

Á Better self - care , improve quality of care, 
better outcomes, how patients feel and 
predict use and support of health 
resources.

Next Steps



Patients Feed - back

Á Some patients found it difficult to start .

Á Keeping adherence to the end of the survey was
an issue, some patients found it too long .

Á Patients were not used to certain terms .

Á Worries about the ñcorrect ò answer .

Á Patients felt dissapointed when they became
conscious about the advices (on nutrition ) they
have missed .

Á Patients appreciated the survey .

Á Patients expect situation to improve in the near
future .



ά¢ƘŜpatient needsfrom the health system
morethan prescriptionsandwaitingƭƛǎǘǎέ.

Albert Jovell(1962- 2013) in memoriam

n.bolanos@gepac.es


